
Information campaign in social media 
presented by Pål H. Lund,  The Norwegian Labour Inspection Authority 
A cooperation between NO, EE, LT, BG and RO 
Funded by EEA/Norway Grants 



Information campaign – Know Your Rights 

Aim: To promote better conditions for foreign workers and uncover work-related crime 
 
How   
– A research was conducted to identify the target group: Who they are, where they work, how to reach 

them  
– Colleges from sending countries (EE/LT/BG/RO) assist with answering out questions in social media 
– Choose useful/basic and understandable information to the target group 
– Translate all info into their native language 
– Reach them on their preferred (digital) arenas + info/postcards when inspecting + meet them 
– Allocated advertising money only on those we want to reach out to 
– Ca 50% of the target group has entered the landing page 
– Evaluation of advertising and landing page 

 
 



Messages 

– Minimum wages in some branches 
– Employment contract 
– Temporary or permanent employment? 
– Are you a posted worker? 
– Working hours 
– Overtime 
– Work schedule 
– Weekly and daily off-duty time 
– Breaks 
– Time lists 
– Night- and Sunday work 
– Pay slip 
– Holiday and holiday pay 
– Accomodation 
– Termination of labour contract 
– Safe work 
– Safety representatives 
– Duty of participation 
– How to contact the labour inspectorate 

• Payment 
• Working hours 
• Labour contract 
• Working environment 
• Contact the labour inspectorate 



Geelmuyden Kiese 

Profile 
 

Different branches 

All motives are available in 

all languages. 

 

 

 

 



 Social media advertising 

 
 



www.knowyourrights.no 



Visited the webpage knowyourrights.no first month  

38,049 8,874 3,079 

28,213 10,322 1,221 

Total views homepage Visits to Romanian version Visits to Estonian version 

Uniqe visits to homepage Visits to Lithuanian version Visits to Russian version 

Visits to Bulgarian version 

8,388 966 
Visits to Norwegian version 

Target group: Men 20-50 year old, 
approx 60.000 persons  



Lessons learned (prior to evaluation) 

 
– Know your audience 
– Cooperate with the sending country 

 
 

– Native language 
– Need-to-know info (not too much information) 
– Easy understandable text (as little juridical as possible) 
– «Tactical» advertising (save money, reach out only to the target group) 
– «Subtle advertising» (pictures, films) 
– Customized advertising in social media (language, branches) 

 
 

– Evaluation later this year 


